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 In Morocco, despite the culture of solidarity, mutual aid and 

collective work is part of the traditions, The emergence of the sector 

in a structured and organized form, in particular for its associative 

component, dates from the 1980s and the beginning of the 

years1990. 

 - Today, and since the launch of the Human National Development 

Initiative (INDH), by King Mohamed VI, on May 18, 2005, social 

economy enterprises, associations & cooperatives, have been 

mobilized strongly to make this great project a success.





READING IN THE SURVEY RESULTS:

To answer our problem of the financing of Moroccan cooperatives, and 

the role of responsible finance (social & solidarity) in the different 

phases ranging from the creation to the development of these social 

and solidarity economy enterprises, several axes have been designed in 

questionnaire level IN A SAMPLE Of 390 Moroccan cooperative of Souss

Mass Region:

1. Cooperative creation initiative: Idea of entrepreneurship

2. Initiative for the creation of cooperatives by gender: Entrepreneurship 

by gender

3. Membership of cooperatives in a group: the Unions of cooperatives

4. Management and Gender of the cooperative: Governance

5. Methods of financing cooperatives
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4. Cooperatives’ financing means.













In terms of social & solidarity entrepreneurship:

1. In terms of job creation, it is a sector that does not recruit, as it is 

limited to its members; however the main objective of social 

entrepreneurship, namely the absorption of unemployment does not 

reach its maximum.

2. The majority of cooperatives operate in the classic activities of the 

agricultural and craft sectors, with a great concentration in argan

products and beekeeping. The other local products of the SM region are 

poorly or not at all represented, whereas they can constitute important 

niches for this type of solidarity entrepreneurship, and which can attract 

new investors and drain new funds.

3. Despite the many training programs initiated by the partners, this sector 

continues to suffer from a great lack of managerial, commercial and 

financial skills. This explains the difficulty for most of these organizations 

to find a place in national and even more international markets.



In terms of financing the sector:

1. Faced with the very limited financial resources of these entities, instead of seeing 
their living conditions improve, members are forced to take charge and help each 
other. A constraint that is easy to manage when it is occasional, but heavy in the long 
term and when it becomes permanent.

2. Once the activity is launched, other needs arise. Filling the need for cash, investing in 
a new machine, expanding its premises ... There are plenty of reasons to call on 
financial intermediaries. Conventional credit players - and who contribute only 7% to 
the financing of the cooperatives studied - must open up to these new ways of doing 
business by creating referents dedicated to social entrepreneurs and by adapting their 
grid to analyse. 

3. Financing more intangible investments, such as a marketing campaign, a training plan 
or the reinforcement of a stock are also other assets to be financed by the 
conventional ones to develop their “Solidarity and social finance” label.

4. The cooperative must know how to rely on its assets, production line, machine park, 
real estate ... to convince its banker. It can also call on co-financiers, who will then 
play the role of a trusted third party.

5. Other responsible funding methods should be explored and encouraged, such as 
Crowfinding * and so-called Impact Investing ** funds.

6. Developing "smart" industrial partnerships or encouraging "groupings and unions" can 
also meet the needs. In fact, groups constitute a sort of guarantee for funders and 
promote synergy in several areas, economies of scale and the sharing of knowledge and 
technology. This also promotes access to larger and more distant markets.



Conclusion 

Are the strategies developed by the central administration adapted to all 

Moroccan regions? 

Do the regions have the same development priorities and the same problems? 

Which strategic vision should it take precedence: local or national? 

1. Why is there always a gap between plans and achievements? 

Should we continue to create cooperatives? 

Is the cooperative the only model capable of bringing socio-economic

solutions to society?

How can we attract more solidarity funds for this sector? 

and How can we help them for a better allocation and management of Funds?

??????
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